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Core Services

Corporate Event Activation Technology — ‘Event Toolkit’

Technology to simplify, streamline and improve event activation
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Value Proposition

The Pain We Solve:

A lack of consistent, updated sponsorship and event information to internal users can weaken event take-
up and creates redundant questions, which wastes time/effort.

Event ticket management is complex when these assets need to be requested, reviewed, allocated,
tracked and reported against best business use — especially when across multiple departments or lines of
business.

Guest nomination management adds a significant administrative burden from the back-and-forth with
nominators and the managers needing to review and grade possible guests, but this is critical to ensure
best business value for limited hospitality seats.

Web-based guest communications and website pages are a challenge when they must be personalized,
fully brand and message compliant.

Hospitality data management requires perfection to ensure guest logistics - including the right ground
transfers, hotel, dining, event arrangements, etc - and provide a flawless guest experience.

* This is complex work especially when there are multiple, varying guest programs with several
classes or waves of guests. Collecting and managing this data is usually time consuming and
tedious, which increases staff costs and opportunities for data errors to become logistics mistakes.

« Hospitality data management is rarely truly collaborative, which leads to inconsistent information or
excess effort aligning information for the event staff.
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Value Proposition

The Ideal Solution:

Is a solution that simplifies all data handling for guests and tickets: It cuts manual administrative work
including paper forms, faxes, individual emails and manually created guest documents like personalized
itineraries.

« Removing these low-level tasks opens the door to higher-value work (or to go home earlier).

Is simple to use for guests, ticket requestors, the event team, executives and even event vendors: No
one has extra time for training -- the ideal solution needs to be so friendly that training is not necessary.

Supplements your event team with deep experience, saving them from having to become experts in data-
management technology and reporting.

Provides greater control and is truly collaborative because all event team members have access to the
latest, real-time information.

Allows guest communications to be upgraded with perfectly branded, personalized, guest-specific
messages without creating more work.

Enhances and extends the peak on-site event experience to increase return from your sponsorship and
hospitality investments.
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Value Proposition

Sports Systems Provides the Solution:

Sports Systems’ sole purpose is to deliver simplicity and better control over
sponsorship activation and event data management.

We succeed for clients through unrivaled experience applying technology to events
with our advanced proprietary platform and a corporate culture of fanatical
responsiveness.
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A single-purpose micro website to be the central
source of internal event information to explain -
the program, assets, offerings, request
procedures, terms & conditions — anything you
need to communicate internally.

v~ Simplify and improve internal communications by
explaining all elements of the program including

. YW CT—
e Vodafc
(only at Eurc

asset availability, as applicable

v" Provide a single consistent source for
program/event information which can be updated
as necessary, eliminating the need for distribution

of updated documentation

v" Funnel requests and questions through a single

consistent source that is always immediately
available
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Online ticket management system to
increase ticket and hospitality ROI through
streamlined, efficient and effective request
processing and tracking.

v"Increase ROI from tickets and other assets

o a @

Shell NASCAR Ticket Request System

Ticket Request Form

Asset Requests

atat (oo

2011 AT&T NCAA Basketball Championships Ticket Request System

(

Ticket Request Form

Fisids marked with * are required.

» Reduce waste -- increase usage of perishable,
valuable assets

» Improve usage - for the best business value
» Reduce the cost of administering assets

V" Simplify the ticket request, review and allocation
process for internal users to increase buy-in and
asset usage while saving time for all users

v" Automate internal and external communications

V" Fulffill internal compliance, audit and industry-
specific usage requirements

Asset Allocations
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Online guest nomination system to simplify
and streamline the steps to nominate,
review and make decisions on possible
invitees.

v Improve ROI from tickets, hospitality and other
assets
» Ensure the right guests are invited for the right
reasons

> Ensure assets are used for the best business
value

v~ Simplify the guest nomination process for
submitters to save time and ensure complete and
proper submissions

v~ Streamline the review and evaluation process for
better, faster decision making

02.06.11
Coors Light Super Bowl XLV Program Request System

Guest Information Form

Hospitality
Guest
Nominations
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Invitation, registration and guest data

management system to enhance the guest

experience while saving staff time and
increasing control over guest logistics.

v" Improve the guest experience

>
>

>

Personalize all guest touch points

Provide easy access to event information and an
easy RSVP/registration process

Ensure every guest detail is addressed

v" Save staff time/increase efficiency

>
>

Streamline all steps to invite, register and manage
guests

Eliminate manual tasks to reduce hours of work

v"Increase staff control & intelligence

>

>
>
>

Access real-time data anywhere, anytime

Manage guest and event logistics on a
collaborative platform

Improve decision-making from better information

Share specific guest data with outside vendors in
real-time

Personalized
Invitations &
Itineraries

GuestPass

¢ wmiTsuBisHI
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Welcome to Super Bowl XLV

and the BT Leadership Forum

THE SHARK SHOOTOUT®

sssssssss

Submit registration information

Close and return later

Life fows betterwith  VIISA

Simple Online Registration
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Mobile apps and social media to enhance
and extend beyond the on-site guest
experience to boost the return on your event
and hospitality investments.

v" Mobile apps
» Excite and impress guests before they arrive on-site
» Keep guests informed while they are on-site

» Provide an ongoing communication channel after the
event

v" Social media can be used to
» Create a private community for your guests

» Leverage and extend the guests’ positive experience
with your company/your brand

v" Post-event communications can leverage the
experience to take advantage of strong feelings for
your company/your brand elicited by the event

Schedule

il ATET = 10:27 PM
Friday, February 4, 2011 sﬂlflm.f

schedule - Sunday, Februar...
Saturday, February 5, 2011

Sunday, February 6, 2011

Monday, February 7, 2011

AT&T Cotton Bowl Classic Tharic you to all our fans, You mads this svent what it was! T
pictures fram the game, you might be chosen 10 win great prizes! Fhotos are due this Sunday by m

wall nfo  Photos  Boxes
Share: [ Post [@ Photo ¢J] Link ‘58 video

Wirite samething.

Add ko My Page's Favorites

AT&T Cotton Bowl Classic + Others [BIIT]

Suggest to Friends

bt AT&T Cotton Bowd Classic Thank you to all our fans, You mads this event

what it wast Don't forget to post your pictures from the game, you might be
chosen to win great prizes! Fhotos are due this Sunday by midnight.

The official fan page of the ATET
Jassic! Jariuary & sk 21058 ' Like' Comment

Cotton Bow Classic
& 15 people lke this.

Information £ Wiew &l & comments

e Bobby Branch Never met an LsU fan that Tlked.,
Lk 8 danuary 8 ok 10:13am - Like - ¥ 1 person - Flag
7,979 People Like This - Michael Cowan It was a great experience. Great building. Toughest

' sports systems ’




Focused internal and external surveys
and attendance confirmations to collect,
evaluate and report qualitative and
quantitative metrics for continued
improvement, audit purposes and ROO
and ROl assessment.

v Automate the steps to confirm who used your
tickets and other assets

v" Survey hosts and guests to set hospitality event
metrics and gauge areas for improvement

V" Survey weeks after the event to identify specific
value and anecdotal evidence to report the value
from having each guest at the event

» Provide ROO and ROl reports to stakeholders
» Develop reports necessary for audit purposes

UEFA Champions League Final Host Survey

UEFA Champions League Final 2009 - Host Surve
Dear Thomas,

We are delighted that you were able to join us in
UEFA Champions League Final 2009 and we hope
guests had a memorable experience throughout y
most importantly enjoyed the match!

As you know your feedback is impertant to us and
love to hear your thoughts and any feedback you
regarding your overall guest experience in Rome.

I would therefore be grateful if you could spare u
your time and complete the attached questionnair:
on the link below.

Fields marked with * are required.

1. BUSINESS IMPACT (¥
1A. Tangible Value (Measurable) (3

Please help us measure the value of the event by completing one of the
following boxes: (&

a) Customer or prospective customer entertainment, Please enter the,
total number of mobile connections of the companies who attended: @

Mobile Devices Sponsorship and Events

Asset Request

CONFIRMATION

comes to an end. please ens
in future planning for the 2011-2012 NFL season

tion, please follow the below steps

Thank you
otorola Mobility Sponsorship & Marketing Team

ure all RO!is submitted,

ease contact Alex Reinha
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? Case Studies
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Intel uses Sports Systems Event Toolkit to manage end-to-end guest data behind its Executive Networking
Series. To start, Intel account managers learn about upcoming events and nominate their customers as
potential guests through dedicated EventHub and GuestSelect sites. These nominations are vetted by
district and regional managers via easy screens that include the customer’s event attendance history and
business case justification. Through GuestPass, approved guests receive an HTML invitation and click to ) :
an informational website where they can learn about the event and can register. Using the administrative (lntel)
side of GuestPass, Intel monitors RSVPs and issues additional invitations when RSVP “no’s” are received
and the event administrator is able to manage hotel rooms, airport transfers and secondary events like
golf and spa visits, single-handedly. Before the event, GuestPass emails each guest a fully customized
itinerary with all personal flight and transfers details, meetings arranged, hotel confirmation numbers and
other event details. Finally, after the event, Intel collects feedback from guests and company hosts using

EventPost.

Visa uses GuestPass to manage information flow and registrations for its first pre-London 2012 Olympics
events for credit card merchants. Merchants are being invited to luncheons to learn about Visa's pass- v’ S A
through rights under its Olympic TOP sponsor entitlements. So, account managers at participating banks
use GuestPass to invite their merchants and these merchants register a finance and a marketing
executive to attend the event. GuestPass is making this process seamless for Visa, the banks, merchants

and Visa's agency event team.
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Vodafone uses a customized EventHub to inform its worldwide offices about the options and procedures to
request tickets and other assets from its title-sponsored Vodafone McLaren Mercedes Formula One race
team, and then collects those requests through TicketTracker. GuestPass informs the markets of their
approved allocations and collects guest travel and other data from these markets on behalf of their invited ‘
guests. Vodafone’s worldwide markets control their guest relationships and therefore the event team
collects guest data from regional liaisons and not directly from guests. In this case, the standard “invitation” ~ vodafone
email is Instead a “request for guest data” to the regional liaison, and instead of the guest registering for
himself, the liaison registers for all guests in her/her group and enters their flight details, hotels needs, and
other information needed for an excellent race experience.

Motorola has many NFL, MLB and NBA tickets through sponsorships and season ticket purchases and
uses Sports Systems Event Toolkit services, EventHub, TicketTracker and GuestPass to offer these tickets 0
for B-to-B usage internally and then to invite guests externally. Following each event, Motorola uses
EventPost to capture actual usage and ROI detail so that they have the tracking they need to report
interest, usage and return from each property investment.

MOTOROLA

FedEx uses TicketTracker to sell special NASCAR ticket packages to employees as an employee benefit, but MX

also to leverage its team sponsorship through employee participation.
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Jenny Grant, RBC Bank

“Sports Systems has officially saved my sanity. We have thousands of tickets a year to
manage, track and distribute, which can get very cumbersome. We have budgets to

maintain and audit requirements, all while trying to maximize our investments. Before
Sports Systems, this entire process was done manually, which left a lot of room for human %’5
error and was extremely time and labor intensive. After Sports Systems, we have everything RBC

housed in one centralized location. The reporting capabilities allow us to follow up and track
business gained and keep an accurate, up-to-date inventory on tickets available, tickets
requested and tickets used. We love the ticketing system and the personalized service!”

Molly Beck, Octagon Program Manager for CA Technologies

“Sports Systems’ GuestPass allows our team to capture and manage every detail we require
to make each of our events a success. In being able to direct our program guests and sales

network to a defined online destination, we have been able to efficiently coordinate m
processes that had been requiring considerable time and attention. The nomination and :
registration systems strike an excellent balance in making the end user’s experience efficient R

and fluid while still collecting the critical data required in planning. The flexible and detailed
level of administrative control and the overall utility of GuestPass have rendered the system
an invaluable aspect of our events.”
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Client Testimonials

Kim Smithers, Verizon Wireless

“After spending years struggling with our ticket and hospitality process, Sports Systems
provided us a customized system and exceptional support that streamlined and organized our
ticketing and hospitality within two months. Suddenly we were able to track inventory, make
approvals based on geographical and channel management, and follow up with our guests
immediately after the event to gauge their satisfaction. Sports Systems always took the time to
listen to our needs and deliver solutions that truly improved our experience.”

verizonvireless

Sandra Ellison, Intel Corporation

“When the time came to create yet another Intel RFP and source additional web management
companies | would have preferred sitting in the dentist chair getting multiple root canals. But
after 4 different guest management suppliers we finally found the perfect fit—Sports Systems!”

“During the RFP process we could tell immediately that the Sports Systems team ‘got it’. We

all know the ‘honeymoon stage’ where most suppliers will pretty much tell you exactly what you /'7
want to hear to win the business. With Sports Systems, there was no gap between the sales intel
side and the operations side. Sports Systems really know the hospitality business and work

hand in hand to exceed expectations. They took the time to attentively listen and proactively

explore every detail within our lengthy RFP prior to committing. With Sports Systems, we felt

and still feel this is a partnership that would result in a “win-win” for both parties. We couldn’t

be more pleased with their services and look forward to doing business with Sports Systems

for years to come.”
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Why Sports Systems?

v’ Experience & Expertise
» 24 years successfully delivering sport technology innovations
» Our database platform was used by 185 corporate and event clients for over 1200 events worldwide in 2010

v" Customization
» Completely tailored to client needs, objectives and compliant with existing processes

v' Painless Implementation
» ‘Cloud Computing’ solution fully web-delivered system — nothing to install or maintain on your computers —
delivers enterprise strategic solutions at PC prices
» No training required for non-administrative users and quick learning curve for administrative users

v’ Security & Reliability
» Secure, robust network ensures data confidentiality and integrity, and protects against interruption in service
» We're been put to the test! We have passed multiple IT security audits, including by Ford, MasterCard,
Vodafone, Merrill Lynch and Intel

v’ Support
» Project implementation is fully in-house; we do not outsource implementation
» 24/7 Customer service delivered by in-house staff
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